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CAREER SUMMARY

I am an interactive media professional with over ten years of experience in development, management and marketing. I have achieved measurable success by decreasing expenditures, establishing considerable traffic growth, and a greatly increasing customer base. In addition, I bring proven talents in predicting and capitalizing on newly developed technologies and internet/multimedia trends. 
INDIEPIX FILMS




New York, NY

March 2008 – Present

Well-established independent film development and distribution company.

ONLINE MARKETING / CUSTOMER EXPERIENCE; currently on a 12-week contract to oversee online sales and marketing processes. 

· Created and administered Pay-Per-Click ad campaigns for company and specific film titles in both Google AdWords and Yahoo Overture, replacing current campaigns. Cut ad costs by 80% while maintaining CPC traffic by developing more efficient programs.
· Identified traffic-driving opportunities for products and titles outside of traditional CPC programs. Web site traffic has more than doubled midway through the duration of the contract.
· Developed a funnel from product page to checkout which encourages increased conversion and recovery of abandoned shopping carts.
· Developed landing pages for download-to-own product, achieving a 15% registration/conversion rate from visitors.
BOILING SKY




Milwaukee, WI

September 2006 – February 2008
Local production studio creating short films, viral properties and providing exhibition space and events to artists
DIRECTOR; managing a staff/crew of 15

· Directed, produced, and co-wrote short films (720p) “The Body in Burlap,” “Orientation” and “Fugue State.” Produced Kim Huston’s “Karma Mark” (40min, 720p) which will screen in numerous 2008 festivals.
· Created “Beautiful, Inside and Out” ad spot for POM Tea. 

· Consulting on a viral/online campaign for Milwaukee mayoral candidate Andrew Shaw.

· Developed comprehensive marketing plans for commercial clients, including PPC, online P.R. and site design (coupon codes, landing pages, etc) with a focus on increasing conversion rate and ROI.
· Implemented no-cost marketing campaigns for Boiling Sky filmmakers including forum and blog presence, social networking profiles, and multiple video providers.
ALLIANCE FOR CHILDREN & FAMILIES
 
Milwaukee, WI

January 2006 – September 2006

Non-profit services organization, members have a cumulative operating budget of $3.6B
WEBMASTER; reported to Communications Director, with a web budget of $100,000 per year
· Authored comprehensive web vision and strategy for eight Alliance web properties, planning growth and direction for each, and tracking results through analytic metrics.

· Maintained each of the Alliance web properties on a day-to-day basis.
· Budgeted and solicited bids from competing vendors to replace the Alliance’s outsourced development team. I was responsible for a reduction in re-development costs on one site by over $90,000.

· Administered usability surveys, and pioneered a program allowing the Alliance to more efficiently present their promotional materials to members who are historically less web-savvy.
· Utilized Google Analytics and AdSense/AdWords to track and monetize traffic by creating landing pages, tailoring content, and helping the Alliance to properly identify their audience and gather user information. AdSense income paid for the purchase of AdWords, creating a zero-cost solution to attract and identify prospective members.
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UNIVERSITY OF WISCONSIN-MILWAUKEE

Milwaukee, WI

January 2004 – July 2005
Center for International Education performs comprehensive services to overseas and foreign students

WEB DEVELOPER; reported to CIO of Letters & Sciences

· Created CSS/PERL backbone for international education family of websites which allow simple content updating with Macromedia Contribute content management software.
· Performed daily maintenance and updating on sites, creating graphics and content as needed.
· Taught eight-week summer-session Upward Bound web design course from an original lesson plan and syllabus.
· Trained academic and support staff on Contribute CMS, allowing the user-base to update their own material, streamlining the update process considerably.

· Performed additional multimedia tasks such as graphic design, presentation development and video production, including a banquet held for the French Ambassador to the United States.

·  Managed redesign of the Institute of World Affairs website, creating the graphic look and feel, as well as the site layout and strategy, working with a university development team.

FRANKLIN ENERGY SERVICES


Port Washington, WI
March 2000 – January 2002

Consulting company specializing in the implementation of energy efficiency and renewable programs

INTERNET PRODUCTION MANAGER; reported to General Manager with a web budget of $225K/yr
· Authored site plan and design docs and multiple sections of business plan for Energymatch.com, including competitive analysis, technology statements, and use cases.
· Created unique internet marketing strategies, assuring rapid traffic growth as inexpensively as possible and increasing unique visitors by 10,000% over the previous year. Energymatch.com visitors in 2000 beat state requirements and company yearly goals by a factor of forty, while cutting more than $50,000 off the development and marketing budget by increasing communication between software vendors and Franklin Energy staff.
· Oversaw multimedia projects and site-wide development, setting deadlines and providing final authorization of changes before live. Working within state guidelines produced “Energy Quest: A Warning from the Future” educational CD-ROM game.
· Performed day-to-day updating and maintenance of website, transitioning from straight HTML to CSS and Flash, and performing minor code changes as necessary in ASP.

· Administration of trade affiliate database, developing on-line sign-up/qualifying procedure which reduced upkeep dramatically, and replaced bulky handwritten paperwork to save hundreds of work hours for both affiliates and staff.

RELATED TOOLSETS

WEB: Hand coding, HTML/CSS, Dreamweaver, CMS, basic knowledge of Flash, PHP and mySQL

VISUAL: Photoshop, Illustrator, ImageReady

VIDEO: After Effects, including Coloring/Post-Production plugins, NLE suites such as Premiere Pro
GEAR:  JVC GY-HD100U pro HD camera, graphics workstation hardware, lighting and compositing equipment

EDUCATION

2002-2004
Film Production, University of Wisconsin-Milwaukee

1993-1995 
Finance, Millikin University, Decatur Illinois,
